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for screens around the world




Minnesota

Minnesota, the northern-most state in the continental US, is
bordered by the beautiful waters of Lake Superior and by the
great plains of the Midwest. The Minnesota Film & TV Board
supports the state’s film and television community by promoting
the production community and its product.

With this catalog, the Minnesota Film and TV Board invites you
to discover Minnesota-made features, documentaries, shorts and
TV series available for international distribution. Whether you
are interested in distributing a Minnesota-made program, connect-
ing with a Minnesota-based production company or shooting in
the state, the Minnesota Film and TV Board can help you.

We publish a production guide listing crew and production
services. We have a locations database with over 10,000 digi-
tized images of Minnesota. And we administer development pro-
grams for independent filmmakers. For more information visit our
award-winning web site at www.mnfilm.org.

With a former wrestler as governor (Jesse Ventura) and a musical
genius or two from here (Prince and Bob Dylan), Minnesota is
already on the map. But it’s our 5,000 media professionals and
television programs, our films and production companies that can
help fill screens around the world. Let Minnesota be your
source for great programming!

As Governor of Minnesota, | understand the importance
of maintaining a presence in the global film and tele-
vision marketplace. That is why I'm proud to introduce
this catalog of Minnesota work: Minnesota Produces for
Screens Around the World.

This collection of projects available for international
distribution represents the diversity, quality and experi-
ence of our production industry. From TV series to
documentaries, from short films to features, there is
something here for everyone.

| am committed to making Minnesota a place to cre-
ate great film and television. | fully support the
Minnesota Film and TV Board in their work to develop
our production community through innovative projects
like this catalog which promotes the creativity for
which we are known.

Sincerely,

C Jesse Ventura

Governor of Minnesota

\
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Minnesota-Based Television Series

TV Show Network Production Company Since
Appetite for Adventure Food Network David & David 2002
Backroads with ESPN 2 Schara Enterprises 1998
Ron and Raven

Before & After HGTV Broadview Media 1996
Billion Dollar Disasters Discovery Murphy Entertainment 2002
Call of the Wild Outdoor Channel Schara Enterprises 1995
Collectible Treasures HGTV Edelman Productions 1995
Decorating Cents HGTV Edelman Productions 1997
Dragonfly PBS TPT 2002
Good Fishing USA/Outdoor Channel Babe Winkelman Productions 1984
Health Diary PBS Point2Point Productions 1998
Hometime PBS & TLC Hometime Video Publishing 1986
In-Fisherman TNN & Outdoor Life In-Fisherman 1974
K-9 to 5 Animal Planet Tremendous! Entertainment 1999
Let's Bowl! Comedy Central Let’s Bowl LLC 2001
Mental Engineering PBS Porcupine Productions 1999
New Spaces HGTV Broadview Media 1999
Outdoor Secrets USA/Outdoor Channel Babe Winkelman Productions 1992
Rebecca’s Garden Networks & HGTV Hearst-Argyle 1996
Right on the Money PBS TPT 1999
Room for Change HGTV Edelman Productions 1995
Talk Box Encore’s Wam! Network Murphy Entertainment 1997
Tasting Napa Food Network David & David 2002
TIPical MaryEllen HGTV Broadview Media 1998
Wildlife Detectives National Geographic Murphy Entertainment 2000




FEATURES

Dillon wants a GUN — he gets
one, along with a permit to
carry it, when he takes a job at

BILL'S GUN SHOP.

Dangerous Films
Contact: Ann Luster
952.377.4413
ann_luster@attglobal.net
www.billsgunshop.com

He tries to impress a girl with his new "image," but that backfires.
So does his first bounty hunt with Rick, his dark-sided mentor who
shows him the ropes but leaves Dillon with the murder weapon.

Based on real Minnesota Gun Stories, this true-to-life drama cross-
sections gun culture with tension, sex, dark humor and fine perform-
ances from John Ashton (Beverly Hill's Cop),Victor Rivers (Mask of
Zorro), Tom Bower (Pollock), Scott Cooper and Carolyn Hauck.

96 minutes

Great Lakes

Ever Get Your Crematoriums Mixed Up?
It happens in GREAT LAKES. Set somewhere between Fargo and Lake

Wobegon in Minnesota’s fabled landscape, two lost but likable souls fall in
love on a road trip in James Byrne’s witty and dark debut feature. Winner
of the Minnesota Independent Film Fund Award.

Friction Films

Contact: James Byrne

883 Linwood Ave

St. Paul, MN 55105 USA
651.222.7949
frictionfilms@attbroadband.com

Happy Heights
The ultimate gay romp starring the late Quentin Crisp as an aging icon
longing to escape from the clutches of the gay mafia. With Lea Delaria
as his lovelorn, taxi driving friend, "Happy Heights" is a soapy, surreal
and hilarious send-up of gay culture. 92 minutes

Ariztical Entertainment
Contact: Michael Shoel

405 E.Wetmore Rd. #117-516
Tucson, AZ 85705-1700 USA
800.356.4386
mijshoel@ariztical.com

| Hate Babysitting!

| Hate Babysitting! is a wild comedy about Brigit and
Crystal, a couple of teenage girls forced to burn up
the end of their valuable summer vacation babysitting

for a bunch of neighborhood freaks.

A fresh take on the bizarre practice of dumping the
responsibilities of parenting on other people’s kids.
Everyone has had some type of experience with
baby-sitting, whether they’ve been one, had one,
hired one or dropped one off, so this film is sure to
attract a large audience of all ages and backgrounds.
It captures the spirit of the world’s second oldest
profession in a story about two young girls and their

struggle for a good time.

Shot on digital video in Coon Rapids, MN, this

feature runs 70 minutes.

King Me Productions is an
independent motion picture
company based in Minneapolis,
Minnesota.

King Me Productions
Contact:Tara Spartz

4312 West 36th Street

St. Louis Park, MN 55416 USA
952.926.1806
tspartz@hotmail.com

"An infinitely smarter and more insightful movie than the bulk of what
passes for American comedy in Hollywood." - Rob Nelson, City Pages

k

Old Explorers
Exceptional performances from James Whitmore and Jose Ferrer
deliver a heartwarming tale of enduring friendship as two old men Minneapolis, MN 55402 USA

' recapture the daring aspects of their youthful dreams.

RiverRoad Entertainment
Contact: Linda Flynn
4050 Dain Raucher Plaza
60 South 6th Street

612.661.4050
Iflynn@jrwp.com
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In WITH ORWITHOUT YOU, Zoe and Alex, two "twentysomething" stu-
dents, have nothing in common other than the affair they have been having for
the last six weeks. Now, with her boyfriend back from Europe, and Alex
becoming increasingly and uncomfortably attached to her, Zoe has decided their
relationship must end—until she discovers she is pregnant.

Suddenly forced together in an uneasy relationship neither expected, these two
opposites begin a journey of self-discovery, ultimately learning the meaning of
responsibility, trust and true intimacy.

This romantic drama is fiercely original. It is both savagely funny and deeply
poignant as Zoe and Alex confront the powerful desires and choices before
them. Critics have called this quirky romantic drama "...a smartly made, well-
acted, slickly-directed feature, with a punch..." (Film Threat Dailies). The film has
appeared at LAIFF, Mannheim-Heidelberg Filmfestival, the San Francisco Indie
Fest, SXSW and the Minneapolis-St. Paul International Film Festival.

Mount Curve
Productions is a
Minneapolis-based
company engaged
in the development
and production of
feature films for
commercial the-
atrical release.

Represented by:
Mitchell Banks

M & L Banks
212.563.5944
lebanks@aol.com

World

gay couple

Distributed in the U.S. by Strand Releasing, this film is a clever and bittersweet
comedy which tracks the deceptively modest aspirations of a twenty-something

"A warm story of families and gay love" —-LOS ANGELES TIMES
Audience Award Winner —-SAN FRANCISCO GAY FILM FESTIVAL

and Time Enough

as they grapple with love and mortality.

I in 10 Films

Contact: Eric Mueller

2515 Buchanan St. NE
Minneapolis, MN 55418 USA
612.789.3374
worldandtime@hotmail.com

SHORTS

Agora

"Lost in a

<

Great for

(16mm color 7 1/2 minutes -- www.MinnesotaMovie.com)

pair cleverly devise a strategy to make themselves seen as well as heard!"

Sanchez Inc.
crowded fairground, a young girl befriends another lost child. The

- Melbourne International Film Festival

children or adults. |6émm print available for exhibition. 612.940.5603

Contact: Chris Newberry
2750 Stone Arch Road
Wayzata, MN 55391 USA

chrisn@minnesotamovie.com

m mm‘“n IIM a mocudramedy

An urgent news bulletin warns a

point, that a one armed lunatic has just escaped from the insane

asylum. Tires squeal. A loud thu

heard. Colorful characters from the lovely town of Nimrod help us

discover the truth of what took

young couple parked at passion
d and a blood curdling howl is

place that fateful night.

Channel Z makes films.
Check out our website
www.channelzsucks.com

The Chromium Hook has played at over 50 film festivals world wide.

Winner Best MN Short Film
“Magnificent”- Mill Valley Film Festival

“Equal parts Twin Peaks and This is Spinal Tap, The Chromium Hook is a brilliant, devastatingly hilarious mocu-
dramedy exposing the seamy underbelly of a small Midwestern community while seeking the truth behind

an American urban legend” - Florida Film Festival
“a work of inspired genius” - Hump Magazine

“A twisted bleakly hilarious soap opera that is so smart it’s scary”’- Cucalorus FF

Channel Z Films

Contact: Ace Allgood

I5 South Fifth Street

Suite 16

Minneapolis, MN 55402 USA
612.370.0016
ace@chromiumhook.com
www.chromiumhook.com
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SHORTS

Grandfather’s Birthday

stars veteran stage, screen and television actor Robert over 20
Prosky in the touching story of an elderly widower excited awards
to celebrate his 79th birthday and the range of emotions he worldwide!

feels as he comes to grips with one of life’s tragic realities.

Tundra Films

Winner of  Contact: Gayle Knutson

101 Judd Street

Marine, MN 55047 USA
651.433.4499
tundrafilm@aol.com
www.grandfathersbirthday.com

Le Sacre Coeur

An unlikely spiritual leader receives a gift from god - severe heartburn.The
cure for this gastric and divine distress: heed a deity’s modest suggestions.
Meet Helene, an unassuming nurse who will lead people away from pain, rude-
ness, and bad diets. If she can just get them to listen... to le sacre coeur.

Shelli Ainsworth Pictures
Contact: Geoffrey Sass

2730 Bryant Avenue South
Minneapolis, MN 55408 USA
612.810.9839
geoshel@bitstream.net

The Like Girl

Too bad her personality isn’t as organized as
her pie charts.While Pip may be a whiz with
a mouse and a keyboard, she’s a washout
when it comes to her most important pres-
entation: herself. Though she wants to be
taken seriously as an office professional, she
dresses like a groupie at a rock concert and
uses the word ‘like’ at least five times in
every sentence.

Pip seems doomed to remain a downtrodden bimbo until her worldly-wise friend Marva
introduces her to the wonders of the L.A.PSe. Institute — a treatment center that can help
Pip remove the ‘like’ from her lexicon, and ‘bimbo’ from her resume.

The Like Girl is a 23-minute comedic short film.

Winterprises Inc produces high
quality, moderately priced film and
video entertainment for domestic
and foreign distribution.

Winterprises, Inc.
P.O.Box 8123

St. Paul, MN 55108 USA
Contact: Kate Winters
651.387.3234
kate@winterprises.com
Contact: Jim Suthers
612.822.8057
jim@winterprises.com
www.winterprises.com

Spa
SPA tells the comedic story of Lisa Brava, a multi- and overtasked

woman. She is invited to a spa for the weekend, and once there, refuses
to leave. Is this a surge of consciousness, a nervous breakdown, or both?

Shelli Ainsworth Pictures
Contact: Geoffrey Sass

2730 Bryant Avenue South
Minneapolis, MN 55408 USA
612.810.9839
geoshel@bitstream.net

Swimming Alive

What a couple argues about isn’t always what they’re arguing about; .

and this wry, yet serious film proves it eloquently. Diving into the

murky waters of everyday domestic quarrels,a woman defends her

right to wear her swimsuit, as her husband tries desperately to get i
L L o

her to take it off. 5 min./col./2001/originally super-8 film & miniDV

Cantadora Productions
Contact: Sayer Frey

1511 Monroe St. NE.
Minneapolis, MN 55413 USA
612.623.0718

Tales of the Gallant Knight

A clay animated comedy adventure set in a medieval realm. This short film
. follows the hilarious misadventures of Edward, a bumbling, clumsy kitchen
servant on his quest for knighthood. Tales of the Gallant Knight is geared
for children but also has a wit and humor adults will enjoy. Length: 10:30

PLW Productions, LLP

Contact: Peter Wagner

Route | Box 30

Fisher, MN 56723 USA
218.281.6109
plwproductions@yahoo.com
www.talesofthegallantknight.com

Prince ¢ Bob Dylan ° Jessica Lange ¢ Joel and Ethan Coen ¢ Judy Garland ° F. Scott Fitzgerald « Greg LeMonde ¢ Paul Bunyan

Kevin ‘Hercules’ Sorbo ¢ Winona Ryder ¢ Jane Russell ¢ Tippi Hedron ¢ Semisonic

* Josh Hartnett * Sam Shepard

Mary Tyler Moore ¢ Kelly Lynch ¢ Walter Mondale « Hubert H. Humphrey * Maureen Stapleton * Peter Graves ¢ Anne Tyler

Ann Bancroft * Laura Ingalls Wilder ¢ Soul Asylum e Sinclair Lewis * Garrison

Keillor * The Andrews Sisters

Eugene McCarthy ° Pillsbury Doughboy * Betty Crocker ¢ Charles Lindbergh ¢ The Mayo Brothers * Rachel Leigh Cook
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Fishin' Time with Danny Suggs is a magazine style out-

doors format television series that focuses on the wide D E LITA
variety of angling opportunities available to the avid and

recreational multi-ethnic sportsperson. Feature segments

and whole shows will explore tournament and recreational ﬁ/

approaches to fishing lakes, rivers and streams across the

country as well as on international waters. develops and produces high quality, value driv-

en multi-cultural television, radio, interactive
and print media products. Series include busi-
ness, cooking, outdoors, and home & garden.

The P.O.C.O.Tournament Trail is the only TV series
that follows the highest paying PRO/AM angling series
ever staged for the multicultural sportsperson. The
series promotes bass fishing as a competitive sport for
all people with emphasis on developing a diverse angling
population that includes African American, Hispanic,

Latino, Native American and women.
E FARYTALES

Frivodons Fairytabes™ s an entirely new |:l.|'l:i|:|1£|'r5I that is based on Himeless characters and ygendary

tales. We have created an imbelligen! show for children that surpasses oeher afferings in both conbent

-I_h: '."i:l'l_uul quality, Oar shiny delivers characters from classic literabare inko the hands of dhildren & their
amilies.

[ ﬂui]'_l.ﬂt'. Sir Lindelot & thar moethes, Mirs, Goose, seree as the main characters in these renovated
fuiryiabes, Villains & anloponisis dne in no short supply in the findale, fables, & folklore on which oar
siries |s hased, Childner win watch Ehis series wil] b & beendertained, while their panmss laugh alonsg
with inselfigen| Fainor thal i indograbed inbo the sheny,

Frivolous Falrytates™ i hali-howr, anlmated suational comedy bor childeoen & the whedbe Bamily,

Delta Media Group LLC
5025 Girard Avenue South
Minneapolis, MN USA 55419
612.825.8851
jacobsmsp@mn.rr.com
www.deltamediagroup.com

"If you liked Wallace & Gromit, you'll love Frivolous Fairytales!"

Ghost Preductions Ine. 2233 Hamline av, Suite 600
Roseville, MM 55113 1-651-633-1163 www.frivolousfairytales.com

Generation Cross takes viewers on a bizarre ride through the eyes of the
faithful. The host, Lino Rulli, has a way of breaking barriers through his wit and
self-deprecation. The show is more about life than it is about religion. Lino
takes members of the clergy out of their element and into the elements.
There’s a road-trip with Father Peter through Europe, a massage from a nun,
and a kick-boxing lesson from a priest.

"humanizing the faithful through humor"
. Lo . . David and David Producti d
Viewers gain insight about some aspect of faith and learn something about aVic and Tavid rroctictions procuces
. television series for broadcast in the
themselves in the process. U.S. and Canada.

Generation Cross makes religion much less preachy and much more

David and David Productions, Inc.
approachable.

Contact: Paul David
Each of the 13 half-hour episodes focuses on members of the Roman Catholic 221 Bridge Avenue West
faith. Future episodes could be expanded to include most religions. The audi- Delano, MN 55328 USA
ence for Generation Cross is single women and men |8 to 28 years old. 763.972.8112

paul@daviddavid.com




TV SERIES

The most compelling medical dramas
on television aren’t fiction.

They're true. alth

Point2Point Communications
Solutions, Inc has produced 96
episodes of Health Diary now avail-
able for foreign distribution.

Health Diary is distributed interna-
tionally by APT Worldwide, a divi-
sion of American Public Television.
Health Diary stories go beyond the statis-
tics to take viewers into the lives of people
who are coping with the reality of a med-
ical condition. The multi-award winning
Health Diary covers topics ranging from
surviving cancer and fighting addictions to
aging successfully.

Point2Point Communications
Contact: Joan Cavanaugh
120 Boylston Street

Hosted by Siobhan Cleary, Health Diary ~Boston, MN 02116 U.S.A.
is a magazine-style series which tells 617.338.4455 ext 125
stories from the patient’s point-of-view. Joan_Cavanagh@aptvs.org

Mental Engineering and Super Commercials Produced for PBS/ public television by

. . . . . - . Porcupine Productions
Mental Engineering is a public television series about television commercials,

Contact: Catherine Da
pop culture and commercialism. 26 x 30 Super Commercials is a 30-minute 2500 University Avenue)e'

PBS special focused on a panel discussion of Super Bowl commercials. St. Paul, MN 55114 USA
Host John Forde and a panel of cultural commentators engage in lively 651.387.3333
conversation about television commercials from the viewer's perspective. crday@mentalengineering.com

WILDLIFE DETECTIVES
WILDLIFE DETECTIVES premiered on Animal Planet U.S. January,

2002 and will premiere on National Geographic International Producer:
April,2002. WILDLIFE DETECTIVES solves mysteries in the Murphy

wildlife world using forensic science and wildlife detectives. From Entertainment
undercover investigations of illegal tiger poaching in India, to Group

uncovering the mystery behind sick sea lions in California, to Yak

Brigade in Tibet, WILDLIFE DETECTIVES will travel the world to Distributed by:
solve mysteries in the animal kingdom. Cableready

14 x 30min.or 7 x 60 min.

BILLION DOLLAR DISASTERS

BILLION DOLLAR DISASTERS is airing on Discovery U.S. and BBC Horizons network.
BILLION DOLLAR DISASTERS relives the world's most devastating natural disasters.
A big rating winner on Discovery U.S.

5 X 60 MIN.

Tremendous! Entertainment, Inc. (TEl) pro- ' .
duces non-fiction programs for major US and Tremendous! Entertainment, Inc
S : Contact: Germaine Deagan Sweet
\

4
"""‘«:u{ }i’* . 'r"tnematf'”‘ra' d”e‘t‘i”‘;rkfs i“d f'ffrl'b:te;ai Wide 17113 Minnetonka Boulevard, Suite #200
v N ange of prociictions for Severa) prestiglolS  Minnetonka, MN 55345 USA

. 3: companies. TEl is currently working on a vari- 952.258.0220

ety of non-fiction productions including natu- . .
@U S ' Y P g germaine@tremendousinc.com
-

I R EM E : ral history, health, science, technology, history, www.tremendousinc.com

entertainment travel, lifestyle and adventure series, as well as
animated and live action children’s programs.

In addition to distributing TEl’s in-house productions, the company also distributes non-fiction programming worldwide for National
Geographic Channels International, Termite Art Productions, Atlas Media and Hardy Jones/Julia Wbitty Productions.

. ¢




TV SERI

ES

ENTERTAINS, EDUCATES AND INFORMS.

/

(. CONCEPT TO COMPLETION.

BROADVIEW MEDIA 1S A FULL SERVICE PRODUCTION COMPANY
WITH A 30-YEAR HISTORY IN FILM, VIDEO, AUDIO, AND INTERACTIVE
MEDIA. OUR GOAL IS TO DEVELOP AND PRODUCE HIGH-IMPACT CONTENT THAT

I.I"l|I WE CREATE TELEVISION PROGRAMS THAT ENRICH MILLIONS OF LIVES EVERY DAY;
/ OUR TECHNOLOGY-BASED EDUCATIONAL PRODUCTS ARE INSTRUMENTAL IN TEACHING A NEW
GENERATION OF STUDENTS; AND OUR INNOVATIVE BUSINESS COMMUNICATIONS SOLUTIONS
HELP COMPANIES DRIVE SALES, BUILD BRANDS AND DISSEMINATE INFORMATION.

l
I| WITH STUDIOS, PRODUCTION AND POST-PRODUCTION FACILITIES IN MINNEAPOLIS AND
II'-, CHICAGO, WE ARE EQUIPPED AND DESIGNED TO COLLABORATE WITH CLIENTS-FROM

M

BROADVIEW MEDIA ¢ 4455 w, 77TH. ST. * MINNEAPOLIS, MN * 55435 pH, S52.835.4455

BROADVIEW

OR VISIT OUR WEBSITE: WWW.BROADVIEWMEDIA.COM

CONTACT: ARDI KRAMER °* ARDIK@BROADVIEWMEDIA.COM OR KEN RITTERSPACH * KENREBROADVIEWMEDIA.COM

Edelman Productions has developed and produced
hundreds of hours of original series television for national
cable distribution. Focusing on lifestyle, programs highlight
food, decorating, gardening, collectibles, style and design.
Primary clients include Home and Garden Television and The
Food Network. Series are in development in the areas of
health and wellness, travel, history and high tech. !I |:. 1 man

producti®ns

For more information, see our programs and video clips at:

www.edelmanproductions.com

Edelman Productions Midwest
311 First Avenue N.

Suite #505

Minneapolis, MN 55401 USA
612.321.9091

Edelman Productions West
400 Tamal Plaza

Suite #424

Corte Madera, CA 94925 USA
415.924.8000

Hometime is one of the longest-running home-improvement programs on national
public television. Hosted by nationally recognized home-improvement experts Dean
Johnson and Robin Hartl, Hometime provides the average homeowner with step-

by-step home-improvement advice for professional-looking results. In addition to

how-to instruction, the pair provides information on constructing new houses and
renovating older homes.

Hometime co-hosts
Dean Johnson and Robin Hartl

HOMETIME ...The Best in Home-Improvement Television!

Hometime

Contact: Jon Sorenson
4275 Norex Drive

Chaska, MN 55318 USA
952.448.3812
jsorenson@hometime.com

Hometime is the original “how-to” program to depict husband and wife co-hosts, which is why the program has long
succeeded in attracting both male and female viewers, especially in the adult 25-54 demographic.

Hometime has aired on national public television since 1986 and The Learning Channel cable network since 1991. In
September 2001 an entirely new Hometime series premiered exclusively in national syndication.

. ¢



DOCUMENTARIES

BUSHIDO is a documentary portrait of two

WWII enemies who created an unbreakable bond
of friendship amidst the horrors of war.

Benten Productions
Contact: Louise Woehrle

At the conclusion of World War I, U.S. Navy ;:::hz::::g;we;sgg‘lleﬁSA
Captain Jack Rinn and his ship were ordered to the  412.387.3645

Pacific to begin the repatriation of 30,000 starving LAWhirly @aol.com
Japanese soldiers. The weakened Japanese feared

they might never leave the island alive. Instead, they

received food and medicine and the news that they

would be sent home.

To show his gratitude, Japanese Army Major Minoru Kohata presented Captain
Rinn with the only thing he had—his 300 year-old Samurai sword.The young
naval officer silently vowed to one day return the sword to his respected
enemy. BUSHIDO tells the powerful story as it unfolds five decades later.

Driver 23

Described as "Spinal Tap meets Don Quixote," this portrait of obsession
documents thret=~j years in thg Iife. of a Minneapolis .musician s..ufferin'g with an 4405 Ploasant Ave So.
unnamed obsessive-compulsive disorder. Featured in the Whitney Biennale Minneapolis, MN 55409 USA
and selected for the Village Voice Film Critic Poll 2000. Broadcast through 612.825.6988

Showtime. 72 minutes. www.fenrisfilms.com
"Harrowingly intimate" — New York Times

"Terrific...among my all time great movie moments" — John Pierson

Fenris Films
Contact: Rolf Belgum

The Atlas Moth continues the saga of Driver 23 musician Dan Cleveland and his band
"Dark Horse." Putting their heart and soul into a form of music that has been out of style for
almost two decades, their good-natured perseverance and energy is so unfailingly infectious that
you can’t help but root for their success.Won Grand Jury Prize for "Best Documentary
Feature" at the 2001 Mpls/St. Paul International Film Festival. 75 minutes.

"These two films together comprise one of the most arresting music documentaries ever made"
— Portland Oregonian

The Motion Picture Funkytown bDrummer Boy Pictures
was formed to make

Life with aspiring rock stars.What's the harsh the feature documen-

reality of the music business really like? You'll find tary Funkytown and

out when someone is brutally murdered, a group ::;:IZOOE:?:::::W

breaks up the day they were to sign a lucrative short films.

recording contract, throat surgery threatens a lead

singer's voice, and a key band member is asked to ~ Drummer Boy Pictures

leave because he's such a control freak. Sontact: Steven Greenberg

800 Washington Avenue North
Suite 205

Directed by Steven Greenberg, creator of the hit Minneapolis, MN 55401 USA

"Funk t " 612.339.0690
song, Funkytown. info@drummerboy.com

PICTURES
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DOCUMENTARIES

HOT BIRD,Then and Now

Hot Bird is a penguin made of steel—drawn, cut, pounded, bent, welded, filed, and
hot-liquid-zinc-dipped, before our very eyes by Minnesota sculptor, Steve Jensen.
A documentary of what it’s like to be an artist—the hard work, the pain, the
humor—the mysterious state of making!

%30

LAUGHLIN & ASSOCIATES
Contact: Kathleen Laughlin
709 26th Ave So.
Minneapolis, MN USA
612.338.5155
laughkat@pobox.com

In Production:

Joe Dowling at the Guthrie Theater

A fascinating insight into the creative process of the world renowned theater
director as he takes a play from its first readings to opening night. 60 minutes.

RiverRoad Entertainment
Contact: Linda Flynn

4050 Dain Raucher Plaza

60 South 6th Street
Minneapolis, MN 55402 USA
612.661.4050
Iflynn@jrwp.com

Kirby Puckett

Baseball Hall of Famer, Kirby Puckett is portrayed in an inspirational
story that transcends the typical sports legend biography.

60 minutes.

RiverRoad Entertainment
Contact: Linda Flynn

4050 Dain Raucher Plaza

60 South 6th Street
Minneapolis, MN 55402 USA
612.661.4050
Iflynn@jrwp.com

Married at the Mall

An assortment of lovebirds tie the knot at the Chapel of Love in the Mall of
America. Melody Gilbert spent a year videotaping quirky personalities, offbeat
love stories and traditional bliss in an untraditional setting. In Married at the
Mall, you'll find out who gets married while everyone else is shopping.

Frozen Feet Productions
Contact: Melody Gilbert
1794 Sargent Avenue

St. Paul, MN 55105 USA
651.336.5111
TVMelody@aol.com

URBAN WARRIOR: The Militarizing Of American Law Enforcement Project

Within recent years, the formerly bright line separating U.S. military operations from domes- 2395 University Ave W.
tic police work has become increasingly blurred. From Waco, to the WTO protests, tactics
once reserved for combat are being adopted by law enforcement agencies. "Urban Warrior"
investigates the debate over the use of military force by American police.

ETS Pictures
Contact: Matt Ehling

Suite 312

Saint Paul, MN 55114 USA
651.645.0005
mattehling@yahoo.com

VICTORY SQUARE

The relationship of a close-knit mother and daughter in Minsk, Belarus, begins to
suffer when each becomes romantically attached to a man the other despises.
Filmed over five years, it illustrates generational differences and post-Soviet social
class evolution, as "black-marketeers" replace socialist "People's Artists" among the
upper class. In Russian and English, English subtitles.

WOMAN ON FIRE: menopause stories

Here is an hour long video dedicated to the idea that women love to watch
and listen to other women grapple with ideas about the big things that happen
around the time of M EN O PA U S E. Husbands, brothers, children, and
parents need some clues too! 1x60

Contact: Liza Davitch

18606 Clearview Drive
Minnetonka, MN 55345 USA
952.401.3307
Idavitch@bitstream.net

LAUGHLIN & ASSOCIATES
Contact: Kathleen Laughlin
709 26th Ave So.
Minneapolis, MN USA
612.338.5155
laughkat@pobox.com

Join SARK in this
informative profile as
she shows you what it
means to be truly

THe Worlp ACCOrpInG
@ To ZARK

creative, to make “micro-movements” toward dreams, to find the “gifts in procrastination’
and to “live your life out to the edges and in full color” 1x30, Ix60

World Renowned Author/Artist
Lifestyle/Documentary

Indigo Pictures, Inc.
Contact: Chris Ohlsen
22570 Murray Avenue
Minneapolis, MN 55331 USA
612.870.9000
indigopictures@pclink.com

Year of The Ox: Hong Kong Journal '97.

This project documents Hong Kong's transition from British to Chinese rule in 1997.A
Chinese-American filmmaker returns to his birthplace and provides a glimpse of the stories
behind this momentous event through conversations with relatives, friends, and some of Hong
Kong's feature film directors. A unique addition to art, culture or geopolitical programming.
COMPLETION DATE: 1999. PROGRAM LENGTH: 48 minutes.

FORMAT: NTSC BetaCam SP master.

Passion Fruit Company
Contact: Mark K.Tang

4446 Wentworth Ave. South
Minneapolis, MN 55409 USA
612.822.7639
PassF@aol.com
www.passionfruitfilms.org
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GROW.

PROSPER.
THRIVE.

Northwest Airlines® has prepared the
groundwork for success.

Our workl lorce reflecrs the countries and culrures we s
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Northwest Airlines is proud
to sponsor MIPTV.
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Minnesota Profile
* 22 nationallysand internationally broadcast television series

» 85 feature films shot in Minnesota since 1990

* 1200 AFTRA/SAG actors in the largest theatrical
community outside New York City

* over 100 production companies

Minnesota Film and TV Board
....... supporting film and video makers
* 10% rebate (up to $100,000) on features/TV movies shot in Minnesota
* no sales tax on commercials or hotels
* development program for independent filmmakers
* access to our digitized photo library of over 14,000 locations

* award winning online production guide

Minnesota Film & TV Board « 401 N. 3rd St. Suite 460 * Minneapolis MN 55401 USA
612.332.6493 * 612.332.3735 fax * nicole @ mnfilm.org  gday @ mnfilm.org

www.mnfilm.org

Photos: Paul Stafford, Tim 0'Toole, Wilson Webb




THE COMPLETE STORY(BOARD)-ONE LOCATION

SCENE 3

Jingle All the Way
Mighty Ducks

Mary Kate and Ashley’s
Mall Party

BBC

Canadian Broadcasting
German TV

Japanese Travel Channel

SCENE 6 SCENE 7 Discovery Channel
“On the Inside”
Discovery Channel
“7 Wonders of the World"”
Learning Channel
Food Network
All News Channel
Travel Channel
Gameshow Network
Weather Channel

PBS Health Diary
SCENE 10 QVC SCENE 13
) MTV
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SCENE 14 SCENE 15 CNN SCENE 16 SCENE 17

Mall of America is the nation’s largest retail and entertainment complex
in the United States and has hosted hundreds of international and national

media from television broadcasts, major films and premieres to smaller
independent films, documentaries and videos. Mall of America is the perfect .
location for your next project!

For more information contact: Mall of Public Relations at 952-883-8826 or 5&/&/%&&‘/)@} a 6(&0&/@ ﬂf /6(/(,/

check out our website at www.mallofamerica.com

Minnesota Film & TV Board
401 N.Third Street, Suite 460 * Minneapolis, MN 55401 USA « 612.332.6493 » www.mnfilm.org




